


•

•

•

•















.





Use digital media to 
inspire, inform and convert 
Branson visitors.

Objectives:
1. Improve ExploreBranson.com UX by 

performing usability test in Q1.
2. Increase article page views by 5%.
3. Maximize investment of time and 

resources in social channels by analyzing 
engagement and reach. 

4. Increase newsletter open rate to 18%.
5. Increase vacation guide requests by 10%. 
6. Foster relationships with social 

influencers to increase 
awareness/consideration of Branson as a 
vacation destination.

7. Implement a more robust digital 
marketing dashboard that coordinates 
and integrates advertising across all 
digital media, including desktop, mobile 
and social channels.

8. Provide ongoing customer service and 
engagement through digital channels.






















